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1. Introduce students to the key players, brands, and designers in the Taiwanese

fashion industry. Cover the design, production, and marketing aspects of the clothing

industry in Taiwan, spanning upstream, midstream, and downstream.

2. Provide an overview of China's dynamic fashion market, including key brands and

designers, with a focus on fashion design, production, and marketing.

3. Explore the general situation of well-known department stores in France, Japan,

Britain, America, and other countries.

4. Explore world boutique groups and their impact on shaping fashion trends.
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Textbooks and References

3.Fashion as COMMUNICATION, Malcolm Barnard, 1996
4.Designers, Maria Costantino, Batsford, 1997
5.Career in Fashion, Noel Chapman, 1999
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